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Multilingual workers wanted
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CARLOS BOYTEL, who speaks five languages, owns his own intemational sales business, Loscar LLC, and Is wnuamd

with Coating Excellence International for international sales, H:eisﬂmvnmmabagn’!petlood sold in Mexico, that is

made by CEl in Wrightstown.

Customers ‘expect you will speak different languages’

By Nathan Phelps
Gannen Wisconsin Newsgapers

Fur Carlos Boytel, it's all
about making business easi-
er for the customer.

English, French, S,
:sh. Portuguese and Ger-
man - he's contracted

with Coating Excellence In-
ternational in Wrightstown
as that company’s interna-
tional salesman. Ill-n.s. =
“When you are se|
are in the language the

yer speaks ... you make
lhcm feel " he
said. “It makes it easier for
them. This is all about

language. But recruiters say
some telemarketing, b:mk
ing, engineering and finan-
cial service companies are
looking for workers and
managers with bilingual
gxslls because of the Eg?w-
r.m.m:;ra.nt population
in the United States or be-
cause they are doing more
business overseas.
Mike
Nowak, presi-
dent and co-
owner of
Coating Ex-
cellence Ini

most interna-
tional busi-

ness is done
in English, but when it

{ilnhrm)mt
someone who can really
connect with the customer.”
MARY BARTLETT, talent manager
for Arise Virtual Solutions.

OntheWeb

American Translators Associa-
tion: wwweatanet.org

pany are bilingual, many of
them immigrants or first-

i i who
grew up speaking the lan-
ﬂaso of their parents®

fur the biggest de-
\ue have is for Span-
ish, I don't see this trend

uages
from other sales people,”
he said. - o
While s; a seco
language momm to
many businesses, the abili-
ty to also read and write in
another language can be
equally important, when
com anies or institutions

tonrbased " de- comes 1o technical aspects glowing down,” Bartlett are dealing with legal doc-
scribed his business as “an Customers may use their g * uments or patents.
services native Dayna Romanick, a na-  Kevin Hendzel,

© estimates about 70
percenl of his contacts
with foreign customers are
done in a Ianﬂxge other
than ost of his
work is

area companies on the
glubal slasn when it

ﬁou are out there sell-

mg. t cxpcct you will

lansuasu.

ost workers in the
United States don't need to
speak or write a second

ocused in Latin difficult,”
Europe, but

“You need to have some-
body who can speak the
language because it’s al-
ways easier to explain it in
your own language if it's
he said.

Nowak said they also
have an employee who

Chinese.

Mary Bartlett, talent
manager for Arise Virtual
Solutions, a call center that

rovides customer service
or about 40 companies na-
tionwide, said about a third
of the inde; conlrac-
tors who work for the com-

tional recruiter for Man-
power Professional, said
the Fortune 100 companies
she deals with are asking

more frequently for man- read and

agers who Spanish,
Pmmmmn Chi-
nese and other languages.
And when it is not
mandatory for some jobs,
“is icing on
the cake.”
Nowak said, “When you
get down to two or lhl‘tn
candidates and one has lan-
stmu? that's certainly a big
P

tion, said demand for
skilled people who can
wrile in a foreign
language is up. He at-
tribu increase to in-
trade

quires federally funded
agencies to provide bilin-
gual services to clients with
limited English skills.




